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University students' attitudes towards using public transport to and from
university: exploring attitude change strategies
Abstract
According to the NSW Department ofInfrastructure, Planning and Natural Resources' (DIPNR)
"Metropolitan Strategy Discussion Paper" an average of 76% of all trips are made by private vehicle, with
less than 20% of trips being made by public transport in the general community. A successful solution to
this imbalance is the "Travel Smart" program, which was initiated by the Western Australian Government
and has since been adapted to various other metropolitan areas in both Australia and overseas. A
preliminary investigation has been undertaken to determine the likely acceptance and feasibility of a
similar program being implemented at a regional Australian University that is currently experiencing traffic
congestion and parking problems.
This paper addresses some of the issues which face public transport providers when trying to promote a
service which is much-maligned in the media and by the public as being inefficient, unreliable and costly.
By combining the results of the exploratory research with knowledge of current marketing theories on
attitude change this paper examines opportunities for providers and other stakeholders to better promote
the usage of public transport networks and services.

Disciplines
Business | Social and Behavioral Sciences

Publication Details
Skinner, M. A. & Algie, J. (2005). University students' attitudes towards using public transport to and from
university: exploring attitude change strategies. Transit Oriented Development - Making It Happen 2005.
Western Australia: Planning and Transport Research Centre.

This conference paper is available at Research Online: https://ro.uow.edu.au/commpapers/2928

University Students' Attitudes Towards Using Public
Transport to and from University: Exploring Attitude
Change Strategies
Matthew Skinner
Honours Student, University ofWo!!ongong
According to the NSW Department of Infrastructure, Planning and Natural Resources' "Metropolitan Strategy
Discussion Paper" an average of 76% of all trips are made by private vehicle, with less than 20% of trips being made
by public transport in the general community. Limited primary research on this area was completed last year as a part
of a minor study on constructing a-local version of the "TravelSmart" program for implementation at the University of
Wollongong.
This paper addresses some of the issues which face public transport providers when trying to promote a service
which is much-maligned in the media and by the public as being inefficient, unreliable and costly. By combining the
research already done in this field with a study of current marketing theories on Attitude Change this paper examines
opportunities which may present themselves to providers and other stakeholders to better promote the usage of public
transport networks and services.
As this paper is a product of an Honours topic in progress, there is no definitive conclusion on the most appropriate
way forward for attitude change, however initial research and findings will be presented.
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Abstract
According to the NSW Department ofInfrastructure, Planning and Natural Resources'
(DIPNR) "Metropolitan Strategy Discussion Paper" an average of 76% of all trips are made
by private vehicle, with less than 20% of trips being made by public transport in the general
community. A successful solution to this imbalance is the "Travel Smart" program, which
was initiated by the Western Australian Government and has since been adapted to various
other metropolitan areas in both Australia and overseas. A preliminary investigation has
been undertaken to determine the likely acceptance and feasibility of a similar program
being implemented at a regional Australian University that is currently experiencing traffic
congestion and parking problems.
This paper addresses some of the issues which face public transport providers when trying
to promote a service which is much-maligned in the media and by the public as being
inefficient, unreliable and costly. By combining the results of the exploratory research with
knowledge of current marketing theories on attitude change this paper examines
opportunities for providers and other stakeholders to better promote the usage of public
transport networks and services.

Introduction
According to the NSW Department ofInfrastructure, Planning and Natural Resources'
"Metropolitan Strategy Discussion Paper" (2004) there are 269,000 residents in the
Illawarra region, a number which has grown by 24,700 since 1991. With an average of 1.4
cars per household, 76% of all trips are made by car, with less than 20% of trips being
made by public transport in the general community. The 2001 ABS Census found that 60%
ofNSW residents travelled to work by car, with 15% of residents travelling to work by
other forms of transport - bus, train, bicycle or walking. Put simply, car usage enjoys a 4to-l ratio of usage over public transport.

